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Executive 
Summary

After a conducted focus group, we administered and 
delivered a Qualtrics Survey to as many Seton Hall 
University students 

Our assumptions and takeaways about transportation, 
communication, safety, and dining options from the 
first focus group were confirmed as being of most
importance to SHU students

Following the analysis of the survey and the 
developed recommendations, we hope to act on the 
ones soon and possibly re-administer the survey to a 
younger demographic 

What can the Office of Elected Officials do 
on their end to be able to give South 
Orange the feeling of a "College Town“?
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What Are We Trying to Solve? 

Business Issue: How can South Orange be more of a college 
town?

• What is a college town?
• Is South Orange current a college town?
• Why/why not?
• What do students enjoy the most about South Orange?
• What do students want changed the most in South Orange?
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Phase I: Focus 
Group

• One, 50-minute long 
interview

• 10 Participants
• All full-time Seton 

Hall students

• Incentive: $25 
Village Trattoria gift card

Goal: Compiling qualitative 
data to better understand 
our target consumer. 
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Phase II: Online Survey

• 89 respondents
• 81% live in South Orange and shop in town frequently
• About 2/3 were juniors or seniors

How we can take advantage: 
• Advertising Restaurant specials in Seton Village
• Partnering with businesses for directional signage

Seton Hall 
University

Seton Village

Downtown

STOP
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What is the student perception of Village of 
South Orange? 
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Communication is Key

When asked about methods of communication:

• 40% of respondents “Strongly Agreed” with the statement that they 
“Would value an app to stay informed about South Orange” 

How do we reach these consumers??
• Text: 59% of respondents said text message
• Email: 36% of respondents listed email

What does this all mean?
* Businesses have a unique opportunity to decide how they want to 
interact with Seton Hall University & students.

Blingby Advertising
6/8/2020

https://nam05.safelinks.protection.outlook.com/?url=https%3A%2F%2Fblingby.com%2Fvideo%2Fsheena-c-collum-welcome&data=01%7C01%7Cbarrett.preister%40student.shu.edu%7C7d7360b912c244b116a708d748e3c261%7C51f07c2253b744dfb97ca13261d71075%7C1&sdata=T9T1b85hlAoFpfUvJI1eLQxXAqa2ieIn8QYlFJPjx0Y%3D&reserved=0


What benefits do students desire?

1) Majority of students wanted more diverse 
food options

• Bubble Tea, Vegan options, Mexican

2) Students want to shop off-campus
3) When it came to services students wanted 
a more reliable means of transportation 
around town

• Potential Solution: Lime bikes or scooters

FoodShopping Student 
Services

Key Takeaway: Putting a bookstore by Seton Village would bring more traffic to the area. In addition, 
the idea of scooters and bikes within the town was well received; solving the problem of accessible 
transportation as well.
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How can the community 
satisfy the consumer?

More interaction with the South Orange 
community: 

• Food specials (more grab and go, less sit 
down)

• Off-campus bookstore
• Better lighting
• Increased promotional mix

Key Takeaway: Students desire a more 
inclusive atmosphere around South Orange 
and want to engage in a unified 
experience while interacting with the 
community.
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How to Boost Pirate Pride
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Bringing 
Business out 
of the Gates

Key Takeaway: The gates of Seton Hall 
present a psychological barrier. Students 
need incentives to leave campus.
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Implications for South Orange

• Lack of late-night spaces for students
• Inefficient Lighting
• Students unaware of local events

Problems and 
Opportunities

• Directional Signage, Extended business & 
park hours, Email Blasts, Dedicated App, 
Event Calendars around South Orange

Alternative 
Solutions
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Implications of Recommendations

Benefits
Increased Awareness

Bolster relationship with 
Students

Boost in South Orange patronage

Costs
Retail Development

App / Content Development

Lighting

Increased Signage

Potential Risks
Affordability / Partnership for 

Local Businesses

Township & SOPD Regulations

Building Permits

Licensing Agreements
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Survey Questions: Appendix
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Appendix
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Appendix
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Appendix
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Appendix
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Appendix
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ANY 
QUESTIONS? 
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